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What Sets Us Apart

DynaTech’s
Competitive Advantage

Backed by years of expertise and a team of skilled
professionals, DynaTech Systems stands at the
forefront of the IT services industry. Our extensive
portfolio includes cutting-edge solutions in cloud, ERP
and CRM implementation, data analytics, artificial
intelligence, and more.

We prioritize long-term partnerships built on
collaboration and trust, delivering innovative, scalable,
and secure solutions to keep our clients ahead in a
rapidly evolving landscape.
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Marketing (ABM)
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SANDBOX  tevis @

[ ShowChart £ Edit I Route [5 Pick [3 Release [2 Remove [ Queue ltem Details ) Email a Link 2 Flow i Run Report & Word Templates @2 Bxport to Exce

j l

|
Lo

Tree Structure View

New accounts are
automatically assigned to
teams based on predefined
criteria like region, product,
and services, ensuring
alignment with the right sales

team.

Luxury Wristwatch Series

Home Gym Set Deluxe

UltraHD 4K TV

Trendy Fitness Apparel Wireless Earbuds 360

Rechargeable Hair Trimmer Home Gym Set Deluxe Adjustable Dumbbell Set

Smart Phone r
UltraHD 4K TV Gaming Laptop Elite
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@ Account Allocation

Dynamics 365

5l DynaTech|Systems

Queue for Sales Team

Each sales team has access to
a team dashboard, which
displays all accounts assigned
to them. Team members can
view and manage these
accounts efficiently.

@ Home

® Recent v
57 Pinned v
My Work

Sales accelerator

EI Activities
& Dashboards
Customers

Al Task Queue
R Contacts

o3 Teams Structure

Knowledge
B Knowledge Articles
m Knowledge Search

& Knowledge Perso...

Customer Assets
& loT Alerts

03 Customer Assets

Templates

{2 Email templates

[ Ema signatures

B Service

L Search
[ ShowChart  # Edit > Route [ Pick [0 Release [ Remove [5 Queueltem Detsils [ Emailalink | ~ 2 Fow i RunReport & Word Templates ~ [ Bxport to Bxcel
Team A
Account Name Region Product Service Details
Tata Motars Asia 5 45 2 hour
Phillips Health Care North America 0 33 1 hour
ITC india Africa 20 2 30 Min
Dell South America 7 10 3 hour
Team B
Account Name Region Product Service Details
Havells North America 5 45 2 hour
TCS Europe 10 33 1hour
Infosys Asia 20 2 30 Min
Tesla Motors Africa 7 10 3 hour
Team C
Account Name Region Product Service EET
James Convey VP Sales 5 45 2 hour
Michael Jennifer Operation Manager 10 33 Thaour
Robert Richard Sales Executive 20 2 30 Min
John Doe IT Manager 7 10 3 hour
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New look () Q —

B SmowChart & Edit I Route [ Pick [0 Release [2 Remove [ Queueltem Details [ Emailalink | ~ 2 Flow f Run Report & Word Templates @ Export to Excel

Team A

Queue for Sales team

Account Name Key Stakeholder Sub-Region Industries Allocation Date Details

Tata Motors James Convey North America Electronics 12/06/2024 Major Player in North American Market for Mobile Phones

ACCO u nt A"O Catl on Phillips Health Care Michael Jennifer North America Healthcare 16/08(2024 They are working on Advancements under Clinical Diagnostics of a

Sa |e S te ammem b ers can p |C k ITC india Robert Richard North America Consumer 02/08/2024 Interested in Chemical Raw Materials
u p new accoun tS frO m th e Dell John Doe North America Electric 10/09/2024 They inquired about Petroleum Products

d as h b Oa rd as th ey b ecome Nippon India Blesing Thomas North America Healthcare 04/10/2024 Leading Player Healthcare Industry

a Val Ia bI e' ensu rl n g e q u | ta b |e Havells Electronics John Parker North America Electronics 13/1/2024 Laading Piayar In Mokila Phonas and Ity accassories

distribution and timely
attention to each account.
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@ Account 360 Degree View

BOX Newlook @D @
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+

Activity Timeline & KP

celerator

I

s

When a sales representative prs

opens an account, they

access activity timeline (360-

degree view of customer
interactions) and KPIs (Al
driven analytics and

actionable suggestions) f
D365 Customer Insights.

(]

ats

ions

rom

inities

itors

AV

[y [EI'J Save & Close
Q One Ten Inc. Corporation
Account - Customer Master Main Form
Summary Report Events Industry LinkedIn Sales Sequences Design
ACCOUNT INFORMATION
Activity timeline
Company B usMmE x o - -
Account Name One Ten Inc. Corporation ‘ ‘
4 eCommerce... 5 EnquiryData
Fhone 555-0158
[~
Sd
Account Number CUS-00004025
Customer Group Id B Government x 4 webReviews
Relationship Type Customer
JAN 2019 (1) A~
Product Price List
Parent Account CustomerReview - 1/22/2019
Motor is available only in limited p...
Ticker Symbol G "
NOV 2018 (1) A~
s One Time Customes No
Currency & US Dallar X CustomerReview - 11/30/2018
Satisfied with my KB duct
Vendor Group
SEP 2018 (1) .~
Vendar
Semi Electric pumpPurchase ...
@ Purchased a course online
AUG 2018 (3) ~
Enquiry for product In-Store ...
@ Enquiry for preduct ProdID_57438
~
N

Y Filter

I~
b

5 posPurchases

l By date

Product_Recommen...

A, Assign

All product Spend (8$)

TN

Last upg==< —

1 Product_ Recommendation

( 1 a month ago

3

Average Spare part P...

Last updated a month ago

L 129.5

Time since last purchase

Last updated 6 months age

6

Customer Lifetime Value

Last updated 6 months ago

7 16.7K

7 954

Average Industry Sol...

Last updated a month ago

7 95.4

Transcation Value

Last updated 6 months ago

L~ 228.6K

Churn Score

Last updated 6 months ago

L~ 0.56

o Refresh

$10.000.00

Annual Revenue

Loyalty Credits

Last updated a month ago

7 180
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( ) Connect lead to sequence
ACt|V|ty Tem plate Select]on Select the sequence that you want to connect to the lead.
The SaleS team can SeleCt a Sequence stats Sequence stats Sequences Connected sequences —+ Create new sequence () Refresh P search
= i MName Status Record type TotalRecordsColum... ~ St o Max.s.. ~ AvgDurationC... ~ Tags -~ Owner
follow-up template in
Dyn amics 365 after reVieWing Sales Sequence to be f.. Active Account -- -- - @ # Demo Us...
an account, outlining tasks at e lead murturing
. Nurture outreach seres fo.. Account 5 0 WaitNodeHeaderD.., @ # Demo Us...
set intervals to ensure
Lead
Con Si Ste nt 0 rga nizat iO na I Nurture outresch series fo.. Active 0 e 5 0 WaitNodeHeaderD.., @ # Demo Us...
engagement.
G J
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SANDBOX i

= Sales Sequence to be followed for Customers From Healt... ® 2ctive

@@ ¢

Designer  Connected accounts

Connect

Activity Template Set-Up B o
~ Research about the company and its offerings

Sales sequences can be

designed using different e

activity templates, integrating

social media platforms, and o

leveraging Al copilot Cmmmm——
capabilities within the tool.
This integration allows for a
more personalized and

effective outreach strategy.

Ernail apen

"\_E/.l (_No )

__ Sendanema o Complete s tas

— Ask for Time to meet/demo If Email not open/replied

B 5endan sutomated ema g Swdmemal )
Send Meeting Invite Follow-Up Email with Different Template
Send an auto _':-... text message - Send an automated text message
Drop a Thank-You Message via SMS To provoke to check email
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@ Activity Template
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Activity Execution

By utilizing these follow-up
activity templates, the sales
team can maintain a
methodical and consistent
approach to account-based
marketing, enhancing
customer engagement and
driving business growth.

AV

celerator

s

ards

s

ions

inities

itors

<2

[y [EI'J Save & Close

@ One Ten Inc. Corporation

Account - Customer Master Main Form

Summary Report Events LinkedIn Sales Activity Template
Up next (i
£ Sales Sequence to be followed for Customers From Healthcare

in| Connect via Linkedin
Step 1 « Due by 3:46 PM

Get in Touch with C level executives from the healthcare domain

[ Connect (&) Mark complete
w Research about the company and its offerings
Step 2

search for the Websites, Product Catalogues, Financial Information, Competitors, etc

in| Find intro person
Step 3

Request to Mutual connections for Introductions

»  An Introductory Email about the Company
Step 4

- Follow-up email

Step 6
f there is no Reply on the Intreductory Email
m Send InMail

Step 7

. To check/confirm Meeting Invite/Agenda
Step 8

m A Quick Thank you Message Post Meeting
Step @

SANDBOX newlook @D 9 +

rQ, Assign o Refresh

$10.000.00

Annual Revenue
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@ Task Management Dashboard &l DynaTech |Systems

SANDBOX reviic @ o+

[ [EJ Save & Close a, Assign O Refresh
@ My Activity Dashboard Activity ~
All Activity [}
Events- Industry, Product
Tasks for the Day Account Activity Mark as Complete Due Dat|
Phone
| Complete project proposal One Ten Inc.Corporation Product Demo O 26/06/2024 | product Demo
Task Management Dashboard
| Prepare presentation slides Tes Task Creation ® 26/06/2024 In-Person Meeting
Linkedin- Post, Msg
It helps Sa IeS tea m tO fO”OW Review guarterly report Tesla Motors Email 0O 26/06/2024
. Person Call
up task which are overdue,
Free Credits
due today and due by
Task Creation
tomorrow fO rva I"iO us Tasks Overdue Account Activity Mark as Complete Due Dats
Email Scheduler
activities like events, phone, | Send follow-up emails Lenovo tinkedin- Post, Msg 0 2570672024
ema ||’ m eeti ng etc. | Submit expense report Dynatech Corporation Events- Industry, Product @) AT
Tasks Due by Tomorrow Account Activity Mark as Complete Due Date
Meeting with client Dell In-Person Meeting 0 27/06/2024
Finalize budget plan Tata Motors Phone @) 27/06/2024

4( USA | CANADA | UK | INDIA ) 12
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SANDBOX newlook @D ©@ +

[y ﬁj Save & Close
Q One Ten Inc. Corporation
N Account - Customer Master Main Form
B Summary Activity Touch Points Events Industry LinkedIn Sales Sequences
Account Touchpoint Analytics [
Last Updated On 01/05/2024
The sales team gains a 360-
degree analysis of account 82 5 8 9
tou Ch po IntS, | nc Iu dl ng tota I Total Score TotaIOS;elisedEmail Total S;EI: Email Total Moa;I:::;r:jg Email
score, email analytics,
website visits, meetings
attended, product 1 6 4 6
recommendat|on S’ d nd a Phone Call Total Event Survey. Fgrms Teams Meeeting
Answered Attended Submissions Attended

ranked list of top
stakeholders by touchpoint T
scores. Employee Total Score Total Emails Sent T?;LE::;S g:::;t:a\:]i::;

James Convey 87 3 3 3

Michael Jennifer 78 2 1 1

Robert Richard 72 4 3 4

John Doe 65 3 1 2

C_) Refresh

A, Assign

$10.000.00 6.20C

Annual Revenue Numb

12

Total Marketing Email

78.15%

Email Click Through

43 Times

Website Visit (Sales

Sent Rate Panel)
Product Recommendation
i 2
k Bl
Rubber Tap Dukal Tech-Med IV Stands BD ChloraPrep

Teams Meeeting Phone Call Total Event Last Website
Attended Answered Attended Visit
2 2 1 1week ago
1 1 2 2 days ago
2 4 1 1 days ago
1 3 3 1 Month ago
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All Account Touchpoints

This view helps users to quickly assess the level of engagement with each account, allowing them to identify which accounts require increased
attention and follow-up activities. The information is presented in a tabular format, facilitating easy comparison and decision-making.

Dynamics 365 SANDBOX neweok @ @ +

S rocusedview  [F] ShowChart  —+ New  [i] Delete o () Refrash | Visualize this view  [F] Email a Link A 2 Flow fil] Run Report ™ BH Excel Templates @3 Export to Excel 4 @3 Import from Exce

@ Home
(5 Recent N - —
= TN All Accounts* - F Edit columns ™ Edit filters
5 Pinned N
2 Total Sales Total Sales Taotal Marketing Total Marketing Email Click Website Visit Phone Call Teams Meeeting Survey Forms Total Event

My Work O #  Account Name | Email Opened Email Sent Email Opened Email Sent Through Rate (Sales Panel) Answered Attended Submissions Attended

] Margie's Trave! 8 3 8 9 73.00% 2 Times 5 7 12 8
& Sales accelerator
B Activities O Maple Company 5 4 5 5 56.00% & Times 10 1 5 6
= ME 7 7 & 7 88.00% 5 Times 7 & 7 7
¥ Dashboards O

[l Lucerne Publishing (sample) 1 9 [ 1 58.00% 4 Times 1 [ 1 14
Customers

I A A " [ Lucerne Publishing 3 7 3 3 T1.00% 4 Times 12 8 3 5
Accounts

2 Contacts ] Litware, Inc. (sample) 6 3 6 6 63.00% 9 Times 6 9 6 6
o Applicants O Litware Instrumentation 9 9 6 9 43.00% 3 Times 1 15 ] ]
= gpoitaion D Litware 12 g 10 12 86.00% 4 Times 12 15 8 5
&3 Jobs

O Lamna Healthcare Company 7 7 7 7 68.00% 7 Times 7 7 7 4
Sales O Humongous Insurance 12 6 8 12 83.00% 8 Times g 6 12 12
@& Leads

4( USA | CANADA | UK | INDIA ) 14




@ Blogs, Knowledge Article, Events and LinkedIn Suggestion &l DynaTech |Systems

Blogs & Knowledge Articles

The system recommends curated blogs that align with customer interests, offering insights into industry trends and best practices. It also
provides access to in-depth knowledge articles, addressing common questions and facilitating self-service problem resolution.

SANDBOX i@ ¢ + ®

=  ; 7 &’ Save & Close A, Assign () Refresh
{n Home .
@ One Ten Inc. Corporation $10,000.00 6.200
(® Recent v Account - Customer Master Main Form Annual Revenue Number
>
% Pinned N Summary Report Events Blogs and Knowledge Articles LinkedIn Sales Sequences
My Work
Sales accelerator
List of Suggested Blog List of Suggested Knowledge Articles
Activities
S  Dashboards Name Description Action Industry Description Action
Al Advancements in Clinical If you are going to use a passage of Lorem be sure there isn't anything embarrassing
Customers Trails Ipsum, you need to [zl iy s &= Aya Healthcare hidden in the middle of text. Read Further Email link &
4 If you are going to use a passage of Lorem be sure there isn't anything embarrassin

& Accounts Lung Cancer Malucul Emnail link G g g .

Ipsum, you need to MNextgen Healthcare hidden in the middle of text. Read Further Email link D
2  Contacts - ; o

BS-6 Engine in EV Car If you are going to use a passage of Lorem Ermail link €3 . be sure there isn't anything embarrassing _
& Read Furthe Email link &2
_ Ipsum, you need to Deer Creek Animal hidden in the middle of text s e marin

& Applicants
f* Applications
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@ Blogs, Knowledge Article, Events and LinkedIn Suggestion &Il DynaTech |Systems

SANDBOX i@ o +

i Save [EJ Save & Close Open org € Deactivate Zonnec d o Marketing Lis Qﬂ Assign ORefresh
@ One Ten Inc. Corporation $10,000.00 6.20C
N Account - Customer Master Main Form - Annual Revenue | Numb
4 Summary Report Suggested Events Industry LinkedIn Sales Sequences Design
Event Suggestions
Dyn o Z(EE suggests :-j: ?;f:'%ﬁf:;jf“"“ based on nearby Location Interest SoV for customers like Thomas Dennett @
eve nts for th € Sa Ies tea m to Event Location Start Time Action Consumer E..
e n gage W It h cu Sto m e rs’ TechSpark Summit ‘Washington Hall 30 May 20:30 Fumiture M... I
. . Industrial M... |
I nCIU dl ng n earby events an d Eco-Conscious Expo Mew York Hall 31 May, 20:30 Auto Indust... ]
those aligned with customer R — o Pharmaceut.. N
i nte reStS. Th ese SuggeStIO ns 0% 10% 20% 30% 40% 50% 60%
are en ha nced by in Sig htS List of Suggested Events based on Industry
from the D365 CUStomer Brand Sov for customers like Thomas Dennett D)
Insights platform, reflecting Event Industry Action
" Caterpillar I
Customer preferences and Al : Explore the future Healthcare Er'\j;es‘:cl'e e
g o . ; Goodyear Ti... I
B ra n d Sh a re Of VO IC e (SO V) . 3D Robotics in Healthcare Pharmaceutical . ‘-E:-_oqe I -
Innavation Ignited Medial Science Michelin I
0% 10% 20% 30%

<
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@ Blogs, Knowledge Article, Events and LinkedIn Suggestion &l DynaTech |Systems

LinkedIn Integration

With LinkedIn integration, the system suggests customer account profiles and key stakeholders, complete with icebreakers. The sales team can
also send LinkedIn InMail directly from Dynamics 365, enhancing networking and relationship-building efforts.

SANDBOX i@ o + o

= = &' Save & Close : : R, Assign = (O Refresh
@ Home .

@ One Ten Inc. Corporation $10.000.00 6.200
(© Recent v Account - Customer Master Main Form Annual Revenue Number c
5?2 Pinned Vv . e . . . .

Summary Report Events Industry Product Recommandation Customer Lifetime Value Brand Enrichment Membership Analysis LinkedIn Sales Sequences
My Work

Linkedin Account Profile Linkedin Member Profile Linkedin inMail

%? Sales accelerator
Activities [m SALES NAVIGATOR m SALES NAVIGATOR m SALES NAVIGATOR
.—: Dashboards Find people Connections More Profile Icebreakers More &

Send Pedro an Inmail

Customers Cx0-~ l £ Edit persona ) Pedro Melo - 3rd @ CaM | Subie
Chuel Operating Officer ’
@ p.l’ Click here to type your Inmail

Accounts ’ ’v"; E o N
w 83 2478 connections
R Contacts : :
Pedro Melo - 7nd @ CRM View profile
A Cheif Operating Officar Current
& Applicants vl :
; Connect
& Applications v »
5 Teamlink connactions “ 1 mutual connection == Past ) Previously
{» Jobs Creative Problem Solver | Aladdin Fumiture P

Education

—~ — Corrie School of Environmental Science . 2015 2016 G @ [ LogtoCrm Cancel ‘m
Sales % « (1)| Save ¥ 8

Save in Sales Navigator

o . . —_
%' Leads Portia Wright - 311 @ cRM
Chief Financial Officer Not tie tia Nt COmOBnY? Matehed ™M

[ opportunities i peeni —— . Py & Yo > Linked2 S — Unked )

2 Competitors
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Account Overview Dashboard

This section offers insights
into top accounts based on
overall touchpoint scores. It
provides a detailed view of
accounts by industry and a
geographical concentration
map, helping the sales team
to understand the
distribution and focus areas.

Account Overview Dashboard ’ Region v l I Product v I I Score ~ ]

Account Name Product/Service Region Highest Active Score Account Name Product/Service Region Lowest Active Score

James Convey Jarmes Convey James Convey 95

James Convey James Convey James Convey 42

Michael Jennifer Michael Jennifer Michael Jennifer Q0 Michael Jennifer Michael Jennifer Michael Jennifer 50

Robert Richard Robert Richard Robert Richard 80 Robert Richard Robert Richard Robert Richard 67

John Doe John Doe John Doe 75 John Doe John Dos John Dos 58

James Convey James Convey James Convey 73 James Convey James Convey James Convey 7

Michael Jennifer Michael Jennifer Michael Jennifer &8 Michael Jennifer Michael Jennifer Michael Jennifer 75
Accounts by Industries Global Chart

Auto Insurance @ Business Services @ Transportation @Consulting @Financial @Wholesale

es 5 .

I I - - i

X0
i

18
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@ Dashboards
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SANDBOX newlook @D 9 +

celerator
s
ards
This feature provides an
overall report on the N
customer's brand Share of I
Voice (SOV), enabling the
sales team to gauge the
brand's presence and
influence in the market.

AV

<2

[y [EI'J Save & Close

Brand Enrichment

One Ten Inc. Corporation

Account - Customer Master Main Form

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ - -
1.9K . ———
AT 4 I

N
| - —
@ Medium @ High ® v . L] L] L]

............................

E d couw
Enriched customers preview : Affinity Level

Customerld Industry Brand AffinitySeora AffinityLovel

Brand ShaeOfvoice  AgeDemographicSegment

o Refresh

A, Assign

$10.000.00

Annual Revenue

AgeDemagraphicSe

4( USA | CANADA | UK | INDIA )
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@ Dashboards

DBOX rei@ o +

[ ShowChart ¢ Edit I Route [ Pick [ Release [ Remove [ Queueltem Details [ Emailalink | ~ 2 Flow f Run Report & Word Templates @ Export to Excel
o Churn Analytics
N
Training model performance Likelihood to churn (number of customers)
10k
celerator This model may be ready to use to predict
churn based on the analysis of data that
. was added during configuration. o
Churn Score
_ vard o . -— . = . _—
" o & 3" & &
This tool delivers an in-depth : RSN &
urn rs
analysis of customer churn s
. i Most influential factors
behavior, allowing the sales .
Factors Impact on churn risk
. . . Structure
team to identify at-risk Overat ansacionvlue e —
a Ccou nts a nd d eVeIO p Days since last transaction 15.323%
dge Articles
. . Transaction days (of week) 14.594% -
strategies to retain them. ige Search
Transaction dates 11.452%
ige Perso...
Transaction months 8.782% mE
A Days between first and last transaction 5633% W
= Days since first transaction 3742% m
er Assets
Transaction frequency 3632% W
Days before first transaction 1.667% 1
‘mplates Number of products purchased 0%
gnatures

4( USA | CANADA | UK | INDIA )
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SANDBOX servs @@ 9 +

[Z] ShowChart & Edit [J° Route (5 Pick [ Release [ Remove [5 Queueltem Details [ Emailalink > 2 Flow Hll Run Report & Word Templates @2 Export to Excel & Share

Industry @ Sales Leaders by Revenue Sales Leaders by Number of Deals

celerator (Blank) @civia Atkin... @ John Peltier @Lee Wallin @ Lorenzo Lu... @ Jeanette St.. @ Georgette .. b john Peltier @ Evia Atiinson @ Jeanette Ste... @ Dionne Par... @ Christine L.. @ Georgette

Business Services
Consultin
Sales Leaderboard bard (1 fnoncil . —— |
nsurance - TR
. T tat

A dynamic leaderboard i e e, E—

highlighting the top- ueue —————— o

performing sales team — - -

Structure Do b2 5 .

members. This promotes
healthy competition and

Delegated ... @MNancy And... Support U.. Rosetta Ho.. @Glenda Mc... @lsabelle Ra... Delegated ... @MNancy And... @ Support U... @Glenda Mc.. Rosetta Ho... @Isabelle Ra... »

. . ge Articles Territory
recognizes outstanding e Seach Name :
. . Select all o
performance within the team. = seerese. (Blank)
APAC )
ssets East Coast ;. [0.05M |
EMEA . ICTETI
ts Mid-West ns
e Assets West Coast nn
S
N o
.mp‘ates 0.0M 0.2M 040 1
gnatures
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T

[ ShowChart ¢ Edit I Route [ Pick [ Release [ Remove 5 Queueltem Details [ Emailalink | ~ 2 Flow il RunReport ~ &8 Word Templates @ Export to Excel

v @ Top Won/Lost Deals

Top Accounts by Won Opportunities Top Won Opportunities

|ﬂdUSTT’y Christine Ly... @ Dionne Pars... @Elvia Atkins Georgette St.. @Glenda Mc... @lsabelle Ras... »

(Blank) 12 orders of Product ..

s Business Services
. Fabrikam, Inc. o
Consulting 12 orders of Product ..
vard Financial
Coho Winery 125 Office licenses
Insurance oho Winery

An analyS|S Of the tOp won Transportation I III 18 Product SKU DAS...

celerator

Top Won/Lost Deals

Wholesale Alpine Ski House

and lost deals based on ueue
Contoso Pharmaceuticals
accounts. This helps the sales

0.03M

6 orders of Product S... 0.01M

Structure -z o.M 03H oM 0.0M 05M 1.0M

team to understand the -

Territory

factors contributing to
Jge Articles West Coast Dionne Parsons @lsabelle Rasmussen @ Jeanette Stewart @ Rosetta Howel

success and areas that need e Search

i m provement. e Porzo_ Owner 125 Office licenses

Alpine Ski House

Full Name

ssets Christine Lynn

L Delegated Admin e e _ 20 Laptop this year (s...
Dionne Parsons

er Assets Elvia Atkinson
Georgette Steve... . )
Glenda McDaniel Centese Pharmaceuticals “ e e
Isabelle Rasmuss...

‘mplates Jeanette Stewart

=

20K 40K 60K

=
2
=
=
&
2

1 lohn Peltiar
gnatures
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SANDBOX swei@® o + ®

@ ShowChart & Edit J? Route [ Pick [ Release [2 Remove [ Queueltem Details [ Email a Link 2 Flow @ Run Report & Word Templates @3 Export to Exce @ Share
@ Lead Analysis
Lead Conversion Rate Lead Qualification Rate Won Lead Count Lead Count
celerator

22.99 14.37 3 174
Lead Analysis
»ard
@ (Blank) @Advertise Trade Show @Partnel Word of M... @Public Rela. p  @Entertainmen... @Wholesale @Insurance @Transportat Blank) P

The account lead dashboard O o i
provides a comprehensive o - I ——
view of leads, offering i - | R I
Structure
O N N e

insights into lead sources, ;

statuses, and conversion : ; :

dge Articles :

‘
rates' @ (Blank) @Advertise... @ External Ref... @Partner @Public Reia... @ Seminar ) @®Coid @Hot @Warm

ige Search

Hudson Bay

. e
ige Perso... 39 CANADA brador Sea
UNITED DENMARK
. KINGDOM —
3 n\uAm)rB p) 2
ssets oy \POLAND
L, S
t B ——————— ~ S’
s y “rausTRIAT /
~ A LAUSTRIA
/\‘W val FnAN(:rN_, b
r Ass Tl 4 S Y
er Assets / = o ITALY. Woe
UNITEQSTATES JSPAIN ]
PORTUGAL
01908 201505 7301000° ZB1910; DDIGT Sa0i9T JH0001: onoTg3 W Miccomofraing [ Atlantic @2024Tcm‘l%r‘nos!gcﬁ_ggc'osc‘tCorobm‘uéﬂ Tems
mplates SRR PR e DN L N e S = = =
gnatures
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Multi-Channel Attribution

Review Report

This report gives an overview
of customer touchpoints and
cost analysis across various
channels. It helps the sales
team to evaluate the
effectiveness of different
marketing channels and
optimize resource allocation.

A
v

celerator

)Sard

ueue

5

Structure

dge Articles
dge Search

ige Perso...

ssets
ts

er Assets

‘mplates

gnatures

] ShowChart & Edit I Route (5 Pick

[ Release

[X Remove [ Queue ltem Details [ Emailalink |~ 2 Flow

@ Multi Channel Attribution Overview Report

Google Ads 0 Facebook Ads
(Blank) (Blank) (Blank) $34.97 Infinity 0.00
Spend CPA Conversions Spend CPA Conversions
Costs Conversions
§230.83 Source 8.00 (3.08%) Source
£9.0 )
$169.00 (37.3%)  @linkedin o
® LIt
L L LI
o ®
$183... (29....) - 251.00 (96.5...) -
Top Paid Media Campaigns
by Amount spent, Cost / Conversions, Conversions
Source Campaign Spend Impressions  Clicks Conversions  CPA
-
tiktok Traffic20200413185332 $169.00 1,719 122 0.00 Infinity
linkedin Website visits - May 17, 2019 $137.05 3,838 54 0.00 Infinity
linkedin Education Campaign $90.78 2,119 15 0.00 Infinity
bing competitor global 583.81 4,191 65 0.00 Infinity
bing facebook-data-google-data-studio $55.02 713 36 0.00 Infinity
facebook retageting APAC $34.41 11,032 37 0.00 Infinity
bing Prospecting - Lead Gen [Europe] $16.20 696 1 0.00 Infinity
bing crm-to-ga $10.77 706 13 0.00 Infinity
Total $618.79 381,904 3,483 260.00 $2.38

& Word Templates @ Export to Excel

Email Ads

$183.99 Infinity 0.00
Spend CPA

$230.83 Infinity

Conversions Spend CPA

Costs and Conversions by Day

@ LinkedIn Ads

0.00

Conversions

o5 el

© .

c i

@

=

0
Top Overall Channels
by Source / Medium and Covnersions

A Source Medium Conversions A
-
datastudio.google.com referral 251.00
google organic 8.00
datastudio refererral 1.00
(direct) (none) 0.00
546668453 keywordblocks. referral 0.00
com
accounts.google.com referral 0.00
ampproject.org referral 0.00
v : V¥

Total 260.00
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5l DynaTech|Systems

Contact Us!

DynaTech Systems has proudly served clients seeking advanced tech solutions across the

globe with top-notch precision and excellence.

@ Locations b4 Mmail us

USA, Canada, UK, India sales@dynatechconsultancy.com

@ Phone @ Visit Our Website

+1 844 787 3365 www.dynatechconsultancy.com



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25

